
    

Facebook Instagram LinkedIn SnapchatReddit

Advertisement Playbook_



    

Facebook Instagram LinkedIn SnapchatReddit

Instructions_

On the next pages you’ll find a ‘campaign content indication’, to show you how 
much content is needed per campaign. Please note that this is an indication, 
and that the phases and matching ad types are recommendations. Every 
campaign is different, and a tailor made product.
 
Enjoy the Advertisement Playbook!
 
Team Advertisement, Professional Services
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Advertisement Phases_

*Please note that this is an indication, and that the phases and matching ad types are recommendations. Every campaign is different, and a tailor made product.

Explaining the AIDA-funnel per phase.

Awareness Phase
In this phase, showing your employer brand and getting the target group 
acquainted with your brand is very important. To achieve this goal we advise to 
use short video content that gives the audience a good first impression about 
your company as employer.

Interest/Desire Phase 
In this phase we want to tell the candidate more about the specific job and 
your company’s culture. This can be done using testimonial videos and / or 
written blogs. The full blog should be available on the landing page.

Action Phase
In this phase the actual vacancy ads are shown. The candidate will be sent to a 
vacancy page or vacancy overview. In this phase we focus on conversion: 
applying for a job.



Facebook



Image Ad

Recommended phase: Interest/Desire & Action
Size: 1 : 1, min 1080 x 1080 px
Text: Max 125 characters
Title: Max 50 characters



Image Ad

Recommended phase: Interest/Desire & Action
Size: 1 : 1, min 1080 x 1080 px
Text: Max 125 characters
Title: Max 50 characters



Google
Instagram



Google
Image Ad

Recommended phase: Interest/Desire & Action
Size: 1 : 1, min 1080 x 1080 px
Text: Max 125 characters
Title: Max 50 characters



Google
Image Ad

Recommended phase: Interest/Desire & Action
Size: 1 : 1, min 1080 x 1080 px
Text: Max 125 characters
Title: Max 50 characters



GoogleStories
Image Ad

Recommended phase: Awareness & Interest/Desire & Action
Size: 9 : 16, min 1080 x 1920 px
Additional: Add text in image



Google
LinkedIn



Google
Image Ad

Recommended phase: Interest/Desire & Action
Size: 1.91 : 1, min 1200 x 627 px
Text: Max 125 characters
Title: Max 50 characters



Google
Image Ad

Recommended phase: Interest/Desire & Action
Size: 1.91 : 1, min 1200 x 627 px
Text: Max 125 characters
Title: Max 50 characters



Twitter



Image Ad

Recommended phase: Interest/Desire & Action
Size: 1.91 : 1, min 1200 x 627 px
Text: Max 200 characters
Title: Max 50 characters



Image Ad

Recommended phase: Interest/Desire & Action
Size: 1.91 : 1, min 1200 x 627 px
Text: Max 200 characters
Title: Max 50 characters



Google Display_ 
 



 

Google Search_ 
  Recommended phase: 

 Interest/Desire, Action
 

Short Headlines (3):
 Max. 30 characters 
 Descriptions (2):
 Max. 90 characters
 



Responsive Banners_ 
  Recommended phase: 

 Awareness, Interest/Desire

 

 Landscape Image size: 1.91 : 1, min 600 x 314 px 
 (max filesize 5120 kb)
 Square Image size:: 1:1 min 300 x 300 px 
 (max filesize 5120 kb)
 Square Logo Size: 1:1 min 128 x 128 px
 (max filesize 5120 kb)
 Landscape Logo Size: 4:1 min 512 x 128 px
 (max filesize 5120 kb)
 

Short Headlines
 Max. 30 characters (1 - 5 variations per ad)
 Long Headlines 
 Max. 90 characters  (1 - 5 variations per ad)
 Descriptions
 Max. 90 characters  (1 - 5 variations per ad)
 
 
 
 



Image Ads_ 
  Format:

PNG, JPEG, GIF or HTML5 (zip)
 
 Filesize:
 - Max 150 KB
 

Sizes:
 - Leaderboard: 728 x 90
 - Square: 250 x 250
 - Small square: 200 x 200
 - Large rectangle: 336 x 280
 - Inline rectangle: 300 x 250
 - Skyscraper: 300 x 600
 - Skyscraper: 300 x 1050
 - Broad skyscraper: 160 x 600
 - Banner: 970 x 250
 - Mobile: 320 x 100
 
 
 
 
 


